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There is an increase in the percentage of car owners who are buying preventive service. More and more each
year we find car owners reluctant to having their cars tied up which would point to the fact that the use of their
cars is becoming more and more indispensable—this is one of the reasons that owners, for the most part, are recep-
tive to having inspections and adjustments made in time to keep their cars efficient and at peak performance.

This 10,000 Mile Preventive Service covers a group of items that are vital to uninterrupted and efficient operation.
These certainly should be taken care of at this mileage, if they have not already been done. Selling preventive
service is sound—just as logical as replenishing engine oil or gasoline, when they are needed.
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